
Mera Power Vote - a voter 
awareness campaign by 
Jagran.com, which created 
awareness among the 
voters about their rights and 
responsibilities related to 
voting. 

The campaign provided the 
information about the needs 
and concerns of voters from 
various segments, namely 
Women, General, Youth 
and Rural populace

The objective of campaign 
was to Drive Voting by 
enabling the readers with 
right info through Data 
Journalism, and which can 
help them to take a better 
voting decision.
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Campaign 
Promotional 
Mailers

Released on 22nd FebReleased on 21st Feb

Released on 18th Feb Released on 19th Feb Released on 20th Feb



Marketing Plan

In order to create maximum awareness and drive maximum user 
engagement, Mera Power Vote campaign was promoted through 
different mediums or channels:

1. Print ads
• Campaign Launch
• Election Content Promotion
• Chunav 360 promotion
• Result Day

2. Mailers
• Trade Mailers
• Regular Mailers
• Customised Mailers

3. Videos 
4. Social Media

• Facebook
5. Web Banners

• Exit Poll
• Result Day



Print Ads :
Campaign 
Launch

Published in Dainik Jagran (All 
Editions) on 15th Feb 2019

Published in Dainik Jagran (All 
Editions) on 16th Feb 2019



Print Ads to 
drive user 

engagement:

Promotions on 
Content created 
during the 
campaign

Published in Dainik Jagran (All Editions) from  28th Mar till 19th May 



Print Ad : 
Highlighting 
Product Feature 
( Chunav360) 

In order to provide users with 
meaningful content through DATA 
DRIVEN JOURNALISM, 
Jagran.com launched Chunav 360.

Chunav 360 , a platform which 
provided users reliable and well-
structured information network 
which helped audience to take an 
informed decision  during  
Elections 2018/19.

Print ad was  published in Dainik 
Jagran Editions on 16 Apri, 18 
April, 23 April, 29 April, 6 May, 12 
May and 19 May



Print Ad  
released on 
Election Result Day

Published in Dainik Jagran (All 
Editions) on 23rd May 2019



Regular and 
Customised 
Newsletters 
were mailed to 
the active 
database of 
Jagran.com

Mailers pushed daily on 0.5 mn database from 28th Mar till 23rd May



Special Videos 
section was 
created on 
Jagran.com 

https://bit.ly/31V3uJx https://bit.ly/2Ft6mnk

https://bit.ly/31Rw3HC https://bit.ly/2RtdqoH

https://bit.ly/2NdUTOJ

https://bit.ly/31P8vmB



Social Media :
Campaign 
launch 
promotion on 
Facebook



Social Media :
Campaign launch 
promotion on 
Jagran’sFacebook
page

http://bit.ly/2Ll08JX http://bit.ly/2FzxQaS

http://bit.ly/2XtQOK9 http://bit.ly/2ZOtyDV



Social Media :
Promotion on 
Election Result 
Day

http://bit.ly/2Ybz8Ab

http://bit.ly/2xc3R4f http://bit.ly/2FuO58W



Banners on 
Jagran.com site 
for Exit poll



Banners on 
Jagran.com site 
for Result Day



Thank You


